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a MeSSaGe FroM tHe artIStIC DIreCtor & boarD CHaIr

 “Make no little plans, they have  
no magic to stir men’s blood”
–  Daniel Burnham, architect  

of the chicago WorlD’s fair

 Too often in the cultural context ‘ambition’ is 
used in a pejorative context. But when ambition 

means more meaningful creative employment for  
our nation’s artists – more security, more agency, more  
variety, and more opportunity for excellence – it should  
be celebrated. When ambition means more opportunity  
for citizens of our community and our nation to  
have life-enriching creative experiences – it must  
be supported.
 
2015 was a pivotal year for Soulpepper. It was the year 
we publicly shared our ambition to build a National 
Civic Theatre. We launched our Creative Capital 
Campaign with a three-year $10 million target to be  
invested into the human and creative resources (artists,  
ideas, time) needed for the sustainable artistic and  
organizational growth of this National Civic Theatre.  
And today, one year later, we are so proud and grateful  
to announce that we achieved our campaign goal!
 
As you will read in this report, we immediately  
began putting these resources to good use. We staged 
nearly 600 performances in 2015, including four World  
Premieres. We took a two-month performance hiatus 
to share our facilities in support of the Pan/ParaPan Am  
Games, and we used that time to invest in 15 workshops  

of new projects. We created concerts and cabarets  
and podcasts and made three stunning recordings to  
help disseminate our work. We launched our New 
Canadians Welcome Program. We graduated our 
fourth Soulpepper Academy. We took our work to six 
different communities across Canada and expanded 
our Soulpepper Family Festival to take over an add-
itional venue here at home, with two productions  
at the St. Lawrence Centre for the Arts.
 
On one day last December, Soulpepper performed 
seven productions, engaging 84 artists, in three venues,  
in two cities, welcoming 2,480 patrons. 
 
Yes, we make big plans here at Soulpepper. 
 
I can promise you that thanks to your remarkably 
generous support, we will continue to make and to 
execute more such plans.
 
Yours in gratitude,

 Every year Soulpepper seems to accomplish more 
than the last – and 2015 is no exception. I would 

like to thank the members of the Board of Directors 
for their continued dedication and support as well 
as the leadership team under the direction of Albert 
Schultz, Artist Director, for consistently and expertly 
delivering on Soulpepper’s mission. 

A landmark accomplishment this year took the  
form of the Creative Capital Campaign. It provides the  
sustainable R&D funding that is essential for the healthy  
growth and development of the company and its artists.  
Given Soulpepper’s dynamic course, the Board is 
committed to ensuring its make up reflects the nature 
and diversity of our programs and the community and 
artists we serve. 

Finally, I would like to thank Paul Weiss who is retiring  
from the board. He is a longstanding Director and past  
Chair who is respected for his wise counsel and undiluted  
commitment to Soulpepper.

albert SCHultZ, C.M.

 Artistic Director
SHaWn Cooper,

 Board Chair

cover photo: spoon river ensemBle (2015). photo: cylla vontieDemann. alBert schultz. photo: nathan Kelly.
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MISSIon & VISIon: buIlDInG a natIonal CIVIC tHeatre

Soulpepper is building a National Civic Theatre

We believe such an institution must meet  
the following criteria:

•  Be a place of belonging for artists, audiences, 
aspirants, delivering cultural enrichment, 
organizational innovation and civic engagement.

•  Train theatre artists of all disciplines and  
cultures from the ground up.

•  Present an eclectic repertoire that:

  –  Looks to our collective cultural inheritance  
while focusing on the creation of original work.

  –   Listens to the world while focusing  
on national voices.

•  Commit to taking its work to national communities 
large and small, and represent its nation on the  
world stage.

•  Make a serious commitment to sharing the work 
with the nation and the world through broadcast 
and digital platforms.

Soulpepper has six interconnected platforms  
through which we realize our mission:

In tHe aIr: How Soulpepper disseminates our artistry 
through digital and broadcast platforms, connecting 
our artists with new public audiences.

on tHe roaD: How Soulpepper shares our work and our 
stories with new audiences through local, national, 
and international touring.

on tHe StaGe: How Soulpepper expresses our artistic 
activity through public presentations of major classics,  
signature productions, salons, cabarets, festivals, and 
the presentation of important work from companies 
from our community that we admire.

In tHe pIpelIne: How Soulpepper advances the 
development of new work through play development, 
commissions of original adaptations and translations, 
devised creation, and other artistic incubation.

In tHe Future: How Soulpepper fosters the development 
of artists of all disciplines, including the Soulpepper 
Academy, Canada’s only multi-year paid professional 
training program for Canada’s brightest talent.

In tHe CoMMunIty: How Soulpepper fosters a sense of  
belonging through artistic residencies, youth mentorship  
and outreach, and active audience engagement.
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a MeSSaGe FroM tHe CHaIr oF FInanCe

Soulpepper operates in a highly dynamic environment  
with a philosophy that encourages continuous  
organizational growth and reinvestment while main-
taining sound fiscal responsibility. Soulpepper’s 
budgeting and programming decisions are guided by 
this philosophy. 

During fiscal 2015, Soulpepper announced a five-year  
strategic initiative to expand the scope of the organiz- 
ation’s mission to build a National Civic Theatre -  
a place of belonging for artists and audiences of all ages  
and backgrounds. As this expanded mandate was 
adopted, Management and the Board agreed to draw  
down on the accumulated surplus to fund these mission  
driven imperatives. Soulpepper began the year with 
an accumulated surplus of $782,000 (representing 
revenues earned and raised in prior years but not spent).  
With this anticipated increased activity and investment,  
Soulpepper reported a planned deficit of $309,000  
in 2015, and a closing accumulated surplus of $473,000.

2015 FInanCIal HIGHlIGHtS:
•  Performance revenues decreased by $624,000 due to 
a summer performance hiatus while the Pan/ParaPan  
Am Games used the Young Centre facilities and due to  
reduced touring activities throughout the year

•  Expanded programming of the second annual 
Soulpepper Family Holiday Festival and residency at  
Toronto’s St Lawrence Centre for the Performing 
Arts increased audiences and community engagement.

•  Fundraising increased by $53,000

•  Government grants increased by $432,000, with the  
Toronto Arts Council annual operating grant increasing  
by $85,000 (30%) and an incremental $255,000 recog-
nized from the Province of Ontario’s $1.5 million 
grant in support of touring over four years.

•  Operating expenses, including artistic and 
production grew by 3%

•  $6.3 million of the annual budget provided work 
for 255 artists and 66 full-time and part-time staff

•  The combined market value of Soulpepper’s 
externally held endowments totaled $7.9 million 
reflecting growth of 1.3% 

•  The Soulpepper endowment, managed by the Ontario  
Arts Foundation distributed an incremental $7,000, 
contributing to a total annual distribution rate of 4.5%

•  Additional endowment income was received from 
the Baillie Artistic Fellowship Fund.

•  The expanded Soulpepper Academy saw its 4th 
graduating class.

Soulpepper accounts for its 50% investment in the 
Young Centre using the equity method. Because the  
Young Centre’s annual operating shortfalls are 
covered by equal contributions from Soulpepper and 
George Brown College, the Young Centre has no 
accumulated surplus or deficit, and consequently 

Soulpepper’s investment in the Young Centre is 
reflected as $nil. Since inception in 2003, Soulpepper 
has contributed over $11.6 million to develop, start  
up and operate this unique facility. 

2015 was a year of [significant growth and] found-
ational infrastructure investment at Soulpepper, 
building the platform for our future. This was made 
possible by careful expense management and growth 
of our short and longer-term government and public 
support, both achieved thanks to the extraordinary 
efforts of the whole Soulpepper team.

Our goals for 2016 and beyond are ambitious.  
To achieve them, we will require continued growth in  
funding. In that endeavor, we are fortunate to be  
able to draw on the consistent dedication of our artists,  
staff, sponsors, donors, funders and patrons. We could  
not have enjoyed such a successful year or developed 
our plans for 2016 and beyond without them. Our deepest  
thanks to our many supporters. 

The summarized financial statements in this Annual 
Report present Soulpepper’s financial position as at 
December 31, 2015 and the results of its operations for  
the year then ended. A copy of the full audited financial  
statements, as approved by the Board of Directors, 
can be obtained by contacting Maki Ishida at  
maki@soulpepper.ca. 

DeboraH barrett, Cpa, Ca

Chair, Finance & 
 Audit Committee
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SuMMarIZeD FInanCIal StateMentS

SuMMarIZeD balanCe SHeet
as at DecemBer 31

   2015 2014

assets

current assets

Cash 1 ,622 2,056

Accounts receivable 391 253

Prepaid expenses and other assets 421 125

2,434 2,434

Capital assets, net 698 655

3,132 3,089

liaBilities anD net assets

current liaBilities

Accounts payable; accrued liabilities  
& current portion of loan finance 608 444

Deferred revenues 1,341 1,185

1,949 1,629

Vehicle loan - long-term portion 20 -

Deferred contributions 690 678

2,659 2,307

net assets

External endowment funds,  
market value $7,891

Invested in joint venture - -

Accumulated surplus 473 782

473 782

3,132 3,089

SuMMarIZeD StateMent oF operatIonS
for the year enDeD DecemBer 31

2015 2014

revenues

Performance 3,657 4,281

Fundraising 3,875 3,822

Grants 1,498 1,066

Endowment income 335 328

Amortization of deferred  
capital contributions 63 71

Education, interest and other 181 146

9,609 9,714

expenses

Artistic and production 6,477 5,940

Marketing and promotion 1,006 927

Administration and office 893 841

Fundraising 657 735

Education programs 567 891

Contributions and grants  
to joint venture operations 512 529

Facility operating costs 258 239

Amortization of capital assets 68 69

Joint venture cost recoveries (520) (542)

9,918 9,629

(Deficiency)/Excess of revenues  
over expenses for the year (309) 85

Accumulated surplus,  
beginning of the year 782 697

Accumulated surplus, end of year 473 782

SuMMarIZeD StateMent oF CaSH FloWS
for the year enDeD DecemBer 31

2015 2014

operating activities

(Deficiency)/Excess of revenues 
over expenses (309) 85

Add (deduct) items not involving cash 5 (2)

Increase (decrease) in cash resulting  
from changes in non-cash working  
capital items relating to operations (121) (127)

Net cash used in  
operating activities (425) (44)

financing activities

Deferred contributions received  
for capital asset purchases 75 8

Deferred contributions received for 
expenses of future periods and related 
investment income - 4

Loan finance 27 -

Net cash derived from  
financing activities 102 12

investing activities

Cash disbursed for capital  
asset purchases (111) (8)

Net cash used in investing activities (111) (8)

Net decrease in cash and cash equivalents (434) (40)

Cash and cash equivalents,  
beginning of year 2,056 2,096

Cash and cash equivalents, end of year 1,622 2,056

 All figures reported in $000’s.
 These summarized financial statements are derived from audited financial 
statements issued with an unqualified opinion under date April 21, 2016.

charitaBle organization #869698449 rr0001
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SuMMarIZeD FInanCIal StateMentS

enDoWment income 3%

expenSe CoMponentS 2015

artistic, proDuction & eDucation 63%

facility costs 14% ‡

aDministration & office 7%

amortization of capital assets 1%

funDraising 6%

marKeting & promotion 9%

reVenue CoMponentS 2015

amortization of DeferreD  
capital asset contriButions 1%

eDucation, interest & other 2%

grants 16%

private sector funDraising 40%

performance 38%

†  Young Centre for the Performing Arts expense recoveries are apportioned by component.
‡  Includes Young Centre rental expense, Baillie Centre operating expense and contributions  

to Young Centre for the Performing Arts operations.
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2015 artIStIC aCtIVIty

MaIn StaGe
aCCIDental DeatH oF an anarCHISt
Dario Fo, Translated by Jon Laskin and 
Michael Aquilante 
Dramaturgy by Paula Wing

tHe DInInG rooM 
A.R. Gurney

Spoon rIVer
Adapted by Mike Ross & Albert Schultz
Composed by Mike Ross
Based on Spoon River Anthology  
by Edgar Lee Masters

beDrooM FarCe
Alan Ayckbourn

oF HuMan bonDaGe
Vern Thiessen
Based on the novel by W. Somerset Maugham

tHe Dybbuk, or betWeen tWo WorlDS
Anton Piatigorsky
Based on the play by S. Ansky

euryDICe
Sarah Ruhl

tHe play’S tHe tHInG 
Ferenc Molnár, Adapted by P.G. Wodehouse

Happy plaCe
Pamela Mala Sinha

Marat/SaDe
Peter Weiss
Translated by Geoffrey Skelton
Verse Adaptation by Adrian Mitchell
Original Score by Mike Ross

yourS ForeVer, MarIe-lou 
Michel Tremblay
Translated by Linda Gaboriau

Soulpepper preSentS
truDeau anD lÉVeSque
VideoCabaret
Michael Hollingsworth

truDeau anD tHe Flq
VideoCabaret
Michael Hollingsworth

StuDIo SerIeS
SubWay StatIonS oF tHe CroSS 
Ins Choi

tHe GoSpel aCCorDInG to Mark  
Kenneth Welsh

tHe tHIrSt oF HeartS (WorkSHop preSentatIon) 
Thomas McKechnie

tHe DeaD (WorkSHop preSentatIon) 
Anthony MacMahon

Soulpepper FaMIly FeStIVal
a CHrIStMaS Carol
Charles Dickens 
Adapted by Michael Shamata

parFuMerIe
Miklós László
Adapted by Adam Pettle & Brenda Robins

kIM’S ConVenIenCe
Ins Choi

allIGator pIe
Poems by Dennis Lee
Created by Ins Choi, Raquel Duffy,  
Ken Mackenzie, Gregory Prest, & Mike Ross

trICkS
Magicana
David Ben and Patrick Watson

a Very Soulpepper CHrIStMaS (ConCert) 
Music Director, Mike Ross

WInter WaVeS Free publIC proGraMMInG

ConCertS
MoVeable MuSICal MarItIMe FeaSt 
tHe nIna projeCt 
aMerICan pIe 
route 66 - tHe HeartlanD 
neW orleanS - tHe bIG eaSy 
albert SCHultZ’S Frankly, SInatra
33 Weekly CabaretS

on tHe roaD
tHe DInInG rooM
A.R. Gurney
Oakville,ON; Port Hope,ON

albert SCHultZ’S Frankly, SInatra
Chester, NS; Richmond Hill, ON;  
Sault Ste. Marie, ON; Kingston, ON
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Soulpepper by tHe nuMberS

Audio albums made of Soulpepper productions

Cities toured by Soulpepper works

Academy Members who graduated following 93 weeks of training

Dora Mavor Moore Awards nominations

Free Podcasts released for download

Audience outreach events, including pre-show chats, and talk backs

Individual artists contracted by Soulpepper

Media features and reviews

Youth participants in Soulpepper’s outreach and mentorship programs

Performances and public events 

Individuals and households donated to Soulpepper in 2015

New Twitter followers in 2015 (13.6K total)

Students attended school group bookings at performances

Soulpepper Subscription packages sold

SoundCloud plays of audio recordings

YouTube video views

Donation amount collected by audiences at Soulpepper’s 2015 Family 
Festival performances towards Second Harvest and LifeLine Syria 

Attendees at Soulpepper events, Festivals and touring  
productions coast to coast

Tickets printed by the Young Centre Box Office

Website visits to Soulpepper.ca

3

6

16

25

29

72

255

350

353

584

1,167

2,245

4,585

5,081

7,890

34,120

$64,240 

95,912

117,585

320,018

top: 2013-2015 soulpepper acaDemy graDuates. photo: nathan Kelly.
Bottom: Dora aWarD-Winning acciDental Death of an anarchist (ensemBle). photo: cylla von tieDemann.



publIC relatIonS 2015

quoteS
Accidental Death of An Anarchist:

 “urGent anD rIVetInG”  
– toronto star (2015)

The Dybbuk, or Between Two Worlds:

  

 “Soulpepper HaS Done It aGaIn. 
tHe Dybbuk IS tHe MoSt exCItInG, 
tHouGHt-proVokInG anD Morally 
CHallenGInG SHoW you’re lIkely 
to See In toronto tHIS year. truly 
Superb…It MuSt be experIenCeD”
– toronto star (2015)

The Play’s the Thing:

 “enSeMble Work tHat reMInDS WHy 
Soulpepper FIrSt CauGHt on”
– the gloBe anD mail (2015)

 “aMuSInG FroM Start to FInISH, It’S 
Soulpepper at ItS beSt”
– noW magazine (2015)

Eurydice:

 

 “real poetIC beauty anD HuMour”
– noW magazine (2015)

Happy Place:

 “one oF tHe beSt enSeMble CaStS you 
Can FInD on a toronto StaGe; all SeVen 
WoMen are CaptIVatInG”
– toronto star (2015)

Marat/Sade:

 “InVentIVe anD Superbly perForMeD. 
roSS’S MuSIC IS WonDerFul”
– toronto star (2015)

Parfumerie:

 “a DelIGHt, Funny anD HoneStly tearFul…
WItH GreGory preSt anD MICHelle 
MonteItH a neW anD beautIFully DetaIleD 
paIr oF MaIl-orDer loVerS anD tHe 
SurrounDInG enSeMble StronGer tHan 
eVer In an aDaptatIon anD proDuCtIon 
tHat SeeM WIttIer tHan eVer”
– national post (2015)
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at a GlanCe 
 •  In 2015 Soulpepper received the Premier’s Award  

for Excellence in the Arts, recognizing the company’s  
history of outstanding achievements, and its contri-
butions to arts and culture in Ontario.

•  Founding Member Diana Leblanc received the 
Governor General’s Award for Lifetime Artistic 
Achievement (Theatre-2015).

•  A record 25 Dora Mavor Moore Award nominations 
were announced for six different productions. Seven  
wins included two for Soulpepper’s original musical  
Spoon River, two for Accidental Death of an Anarchist 
by Dario Fo directed by Ravi Jain, and Outstanding 
Ensemble for the cast of Twelve Angry Men. 

•  Two Toronto Theatre Critics’ Awards were given  
to Spoon River.

•  The Globe and Mail picks of the year included 
Marat/Sade and VideoCabaret’s Trudeau and Lévesque;  
Now Magazine’s Top Ten Shows of 2015 included 
Accidental Death of An Anarchist and Eurydice; Tor-
ontoist’s Top Ten Shows of 2015 included Accidental 
Death of An Anarchist.

•  Soulpepper was once again named Best Large 
Theatre Company by Toronto’s NOW Magazine.

•  Soulpepper programming and artists garnered  
over 350 publicity features and reviews.
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FounDInG artISt – Stuart HuGHeS

 I think the highlight of 2015 Soulpepper season was creating and performing 

within the sparseness of Eurydice. I had worked with director Alan Dilworth in  

2014 in Soulpepper’s Twelve Angry Men, and the same quality of work and emphasis  

of story telling was a pleasure to return to. Alan’s desire to strip away excessive 

acting moments and encourage the actors to trust in what I would call a more 

essential theatrical offering is rigorous, and exhilarating. It challenges one to breathe,  

exist in the moment and listen keenly: to avoid embellishing a moment or respond  

out of habit or out of a preconceived notion that the play, or audience or director 

needs to see more. By paring things down, it seems to leave the actors/characters 

in a more naked, vulnerable and authentic place. The results are often simple,  

but profound and deeply moving and exhilarating.

I am grateful that Soulpepper endorses this kind of artistic exploration and  

look forward to continuing this quality of work in Alan’s 2016 production of 

Incident at Vichy.

        Stuart Hughes 

Founding Artist, 2015 Resident Artist, Company Member 

Stuart Hughes and Michelle Monteith in Eurydice (2015).
photo: cylla von tieDemann.
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on tHe StaGe – raVI jaIn

 Accidental Death of An Anarchist was an incredible experience for me. We put  

on a bold and daring play that was both Classic and Modern- speaking directly  

to a contemporary audience dealing with issues ripped from the headlines.  

We had an incredible ensemble of actors who were brave and worked together so 

effortlessly- and most importantly, they looked like the city of Toronto. We were 

nominated for the most Dora Awards of any production, winning best actor and 

best production. It really was something to celebrate. 

It was the first time for me as an artist that I was able to work so closely with  

the production team at Soulpepper. I was so inspired by their ability to say yes to  

any idea (it isn’t normally like that). They were fast, efficient, generous and incred- 

ibly professional on all fronts. It really is a  unique and special team of people who 

work tirelessly for us to all shine and receive our applause and awards. They too 

must be front and centre when we celebrate the success that was Accidental Death.

       Ravi Jain, 

Baillie Artistic Fellow, 2015 Resident Artist,  

Artistic Director’s Cabinet, and Director.

Paula Wing and Ravi Jain in rehearsal for Accidental Death of An Anarchist.
photo: nathan Kelly.
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In tHe CoMMunIty

 “I WoulD abSolutely reCoMMenD tHIS proGraM! It HelpeD  
Me to GroW So MuCH anD learn So MuCH. It HaS been a truly 
WonDerFul experIenCe anD HelpeD prepare Me to ContInue  
My traInInG anD Work aS an aCtor. It HaS alSo been 
InCreDIble to Make So Many neW anD FantaStIC FrIenDS”
– 2015 city youth acaDemy artist 

 “I learneD So MuCH Here. I CaMe out oF tHIS proGraM aS  
a neW perSon WItH a CreatIVe MInD anD poSItIVe attItuDe”
– 2015 city youth acaDemy artist

 “one oF tHe StrenGtHS oF tHIS proGraM WaS tHe artISt 
InStruCtorS. tHey really HelpeD Me GroW anD Get better at 
My CraFt…It WaS tHe FIrSt tIMe I aCtually SanG In Front  
oF people anD I Feel lIke I WIll be uSInG tHIS My WHole lIFe”
– 2015 mainstage men participant

 “I learneD to let My VoICe be HearD In perForMInG anD  
aCtInG anD be More open to takInG artIStIC rISkS”
– 2015 alumni intensive participant

2015 City Youth Academy participants.
photo: nathan Kelly.
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In tHe Future – peter FernanDeS

 At the Soulpepper Academy graduation ceremony, I shared the stage with  

    15 other artists who, over the last two years, I have had the pleasure of 

performing and creating with, learning alongside and from. It was surreal to 

say the least, standing in front of an audience representing the many circles of 

support that create the Soulpepper family I had grown to be a part of. This event 

was at the centre of a season where I was involved with everything from two 

brand-new adaptations, several reimagined classics, Soulpepper’s Spoon River, 

and an original musical for young audiences – not to mention workshops for 

future productions, cabarets and concerts. I list this because, not only does it 

highlight the incredible opportunities Soulpepper has given me, but it emphasizes 

the variety and depth of work Soulpepper artists get to participate in. The 

Academy has provided me with such a wealth of knowledge, the chance to work 

with and learn from the height of the Canadian theatre community, and every 

avenue to create and share my abilities to stretch and strengthen myself as a 

performer.

   Peter Fernandes  

Soulpepper Academy Graduate and Company Member.

Peter Fernandes in Alligator Pie (2015).
photo: cylla von tieDemann.
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In tHe pIpelIne – paMela Mala SInHa

 Inever intended to write this play.

My first play was written out of a need to express something that didn’t fit – 

couldn’t fit – anywhere but the theatre. When Sarah Polley described CRASH as  

“the most genuine, magical, hopeful, wise thing I have seen in years - in any 

medium,” I thought, okay, I’m done. I wanted to write a play that wasn’t simply 

about rape – or death – but was as much about Love - and I did. Now I could  

go back to being an actor.

 

But I wasn’t ‘done’. There were these women… encountered by the Girl in CRASH 

- who also didn’t ‘fit’. But without a stage, there is no play. And without believers -  

those who ask you: How can we serve your story? How can we help the audience 

see themselves in these women? How can we help people engage with the ideas in 

this play when they are so challenging and unfamiliar? - there is no vision.

 

But those questions were asked of me – at Soulpepper. Not only by the actors, 

director and designers, but by the decision makers upstairs, the production 

department, wardrobe, sets, props – even front of house. If not for these ‘believers’,  

Happy Place would have stayed my secret. Soulpepper gave it the one place big 

enough to hold the story of these women. A theatre. A home. And because they 

did… guess what? I’m writing another play.

              Pamela Mala Sinha 

Playwright and Company Member
Pamela Mala Sinha in Happy Place (2015).
photo: cylla von tieDemann.
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on tHe roaD – Courtney CH’nG lanCaSter

 In July of 2015, I toured to Port Hope, Ontario with Soulpepper’s production 

of The Dining Room. Touring a show is the most wonderful combination of 

work and play; it can be a little stressful, with shipping, travelling, set-up and 

preparation on a tight timeline, but it’s also a wonderful adventure. Touring 

to Port Hope gave me the chance to absorb part of Ontario that I’d never seen 

before, and gave the ensemble a chance to bring our art to an entirely different 

community, a small town that seemed very welcoming. The show’s ensemble 

bonded over meals and visits to local attractions, and on a number of occasions 

while we were out wandering, people stopped us to comment on the show. On 

one sunny afternoon, a gentleman ran over a block to catch up with me on the 

sidewalk and thank me for the previous night’s performance. We ran our show 

for a few weeks in Port Hope; after we closed I came home with several jars of 

farmer’s market jam, and a lot of appreciation for that lovely town’s residents.

             Courtney Ch’ng Lancaster 

2015 Resident Artist, 2015 Artistic Director’s Cabinet,  

and Company Member

Courtney Ch’ng Lancaster, Sarah Wilson and Jeff Lillico in The Dining Room.
photo: cylla von tieDemann.
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on tHe aIr – MIke roSS

 The audio programming initiative is one of the most exciting paths being 

forged within this company right now. The reason for this excitement is that  

reaching beyond the four walls of the Young Centre is a large part of the coal 

that’s making this train roll. What has farther reach than the airwaves? In the past  

year we’ve been able to record three full cast recordings that we’ve made 

available to audiences both in hard copy form and available for digital download. 

Those shows are Alligator Pie, A Very Soulpepper Christmas, and Spoon River. Spoon 

River I’m proud to say is the first recording that we’ve made that is now available 

on iTunes.

The world’s changing, we all know that, and we as entertainment makers and art  

curators have a responsibility to stay in touch with the method in which the medium  

is being received. It’s great that Soulpepper is at the vanguard, and this initiative 

is a thrilling step in the right direction.

        Mike Ross 

Slaight Family Director of Music, 2015 Resident Artist,  

2015 Artistic Director’s Cabinet, and Company Member.

Mike Ross in A Very Soulpepper Christmas.
photo: cylla von tieDemann.
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It’S proDuCtIon 

Before a Soulpepper patron ever steps into a theatre, over 20 people have had a 

hand in facilitating the dreams and concepts of Soulpepper’s director, designers 

and performers. Most people don’t know they are there. That’s the way it’s supposed  

to be. That’s the career they have chosen. It’s production.

Soulpepper’s Production Department typically opens at 8:00AM and the day ends  

after the work is done. Our Technical Directors begin early, coordinating the  

department staff and meeting the daily needs of each show in production. Soulpepper  

is a fast growing, active company. There can be six or seven different productions 

in the works at any one time. Wardrobe has to be altered; scenery built and painted;  

props purchased or built; and then get it all to the rehearsal hall, before the actors  

start please! In the theatres there are lights to focus; sound arrays to be tweaked;  

drapery to be hung; and stages to be built. Six days a week, all year long.

The Production department spends A LOT of time at the theatre. That’s the way 

it’s supposed to be. That’s the career they have chosen. It’s production.

       LJ Savage 

Director of Production

• Technical Director
•  Associate Technical 

Directors
•  Assistant Technical 

Director
• Head Carpenter
• Carpenter 
• Carpentry Assistant

• Head Scenic
• Scenic Painter
• Painter
• Head of Props
• 1st Props Hand
• Head of Wardrobe
•  Wardrobe Coordinator
• Cutter

• Lead Hand
• Sewer
• Wardrobe Attendants
• Wig Mistress
• House Technicians
• Stage Hands

Marat/Sade ensemble.
photo: cylla von tieDemann



youtH anD CoMMunIty enGaGeMent

In 2015 Soulpepper continued to engage many youth across the city through  
 free tickets to performances on our stages, as well as through our robust offering  

of year-round free programming in-house, in schools, and in the community. 

In 2015, we offered eight In-The-Schools programs: four ESL programs in secondary  
schools and four Regent Park Partnership Programs in elementary schools in  
the Regent Park neighbourhood. These artist-in-the-classroom residencies 
allowed Soulpepper artists to connect and build relationships with young people 
and teachers across our city, as well as with our neighbour community going 
through huge transition. 

Offered for its fourth consecutive year, the Ada Slaight Youth Link Program 
connected four organizations in the city to Soulpepper Artists and Youth Alumni 
(Youth Link Artists). The Youth Link Program is a next step for senior youth 
alumni who are interested in learning to teach and train as arts educators and 
facilitators in the community. In 2015, our Youth Link organization partners were  
CultureLink, Dixon Hall, Pathways to Education and UforChange. Together, 
Soulpepper Artists, Youth Link Artists and Community Organizations collaborated  
in designing and implementing a four-to-six-week theatre arts based program  
for different groups of youth in the community. 

Our Community Access Program also allowed Soulpepper to connect with six other 
organizations in the GTA to foster new partnerships. Youth from these organiz- 
ations did either a workshop with Soulpepper artists and/or received tickets to a 
Soulpepper performance. 

Soulpepper’s in-house youth programming for 16-19 year olds included the March 
Break, Mainstage Men (Soulpepper’s all-male youth program) and Leading Ladies 
(Soulpepper’s all-female program) programs, all six-day theatre-based programs. 
We also offered the Curtain Up program in the spring and fall, where youth 
had the opportunity participate in day-long programs with a workshop in the 
morning and a performance in the afternoon with a talkback. This program is a 
great introduction to Soulpepper for youth. Workshops were offered in disciplines 
including Design, Technical Theatre, Directing and Playwriting. 

[ 18 ]top: 2015 youth linK artists. Bottom: 2015 march BreaK program participants.  
front roW: raquel Duffy, leaD artistic instructor, anD Beth Wong, program assistant. photos: nathan Kelly.
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The City Youth Academy was offered for its second consecutive year. The City Youth 
Academy is an intensive program where we offer ten young people (ages 16-19) 
from across the GTA performance training led by Soulpepper Artists. Following 
the model of the Soulpepper Academy, these young artists are given six paid weeks 
of rigorous skills training and artistic development as integrated members of the 
company. This program is designed to inspire personal creativity, artistic discipline, 
and support young artists in the development of their artistic practice. They also 
are paired with an Artist Mentor from the company.

Additionally, the Alumni Intensive Program was offered for a week in July offering 
alumni youth the opportunity to reconnect and participate in an advanced theatre 
training program at Soulpepper. In all of our in-house programs participants get 
the opportunity to see at least two performances on stage for free.

In its inaugural year, Soulpepper in partnership with CultureLink, developed 
The Soulpepper-CultureLink New Canadians Welcome Program: an initiative inviting 
newcomers in Toronto to be part of the creative community at the Young Centre 
for the Performing Arts, offering them access to enjoy the cultural activity on our 
stages as well as connections to our artists and staff.

This program offers newcomers and their families one year of free tickets to  
Soulpepper’s performances on stage including theatre, music, dance, and storytelling.  
In the first six months of the program participants also connect with CultureLink, 
attend two special Welcome Events at Soulpepper, and are paired with a Soulpepper 
Artist or Staff Member who will be their direct connection to the company.

youtH anD CoMMunIty enGaGeMent

top: 2015 leaDing laDies participants. photo molly garDner. 
Bottom: 2015 alummi intensive program. photo: nathan Kelly.
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buIlDInG a natIonal CIVIC tHeatre
In June 2015 Soulpepper announced its $10 Million 
Creative Capital Campaign to support Soulpepper’s 
artistic and creative projects. In less than a year, 
Soulpepper raised close to $8 million thanks to several  
of its bold and visionary donors. These transformational  
gifts have and will provide both sustainability to  
all our current operations and essential incremental 
support for mission driven activity. 

Soulpepper expresses its deepest thanks to the following 
donors for their outstanding support in 2015:

younG/SCHultZ Venture FunD
This unique innovation fund, established through 
a $3 million gift from The Michael Young Family 
Foundation, will provide support for bold new initiatives  
and pilot projects, allowing Soulpepper to realize 
new opportunities across the organization. The fund  
also supports the artistic residency of Lorenzo Savoini,  
the inaugural Young Family Director of Design.  
In its first year, with the endorsement of Robin and  
David Young, the fund allowed Soulpepper to respond 
to its audiences and expand its annual Family Festival  
during the Holiday season, with even more programming  
at the St. Lawrence Centre for the Arts!  

SlaIGHt FaMIly MuSIC &  
tHe aDa SlaIGHt youtH lInk proGraM
The Slaight family’s extraordinary $1.1 million gift 
supports initiatives that ensure the vitality of music 
at Soulpepper through the exploration and expansion 
of musical enrichment in all its programming both 
on the stage and in the community. The Slaight Family  
Music Program is led by Mike Ross the inaugural 
Slaight Family Director of Music. This transformational  
gift has changed the face of the company through 
cabarets, concerts, and recordings. In 2015 alone, 
Soulpepper almost doubled the number of concerts in 
its season from the year before, and audiences grew 
exponentially.

Ada Slaight’s $500 thousand contribution to continue 
the Ada Slaight Youth Link Program at Soulpepper 
connects youth program alumni with Soulpepper 
artists and community-based partner organizations. 
Workshops, mentorships and performances support 
the development of long term relationships with youth  
in the community, allowing the company to continue 
fostering impactful outreach initiatives.

Soulpepper’S $10M CreatIVe CapItal CaMpaIGn

alligator pie ensemBle (2015). photo: cylla von tieDemann
roBin young, alBert schultz, anD DaviD young. photo: nathan Kelly.
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proVInCIal tourInG projeCt 
In July 2015 Albert Schultz confirmed funding from  
the Government of Ontario to establish a ground-
breaking provincial touring project over the next 
four years. The support of $1.5 million was provided 
as an investment aimed at connecting theatre audiences  
in Ontario with Soulpepper’s award-winning 
programming. In 2015 Soulpepper toured to Oakville; 
Port Hope; Kingston; Richmond Hill; and Sault Ste. 
Marie, Ontario; and Chester, Nova Scotia. Support 
from the Province will allow the company to build 
upon previously established touring connections, and  
reach out to additional theatres to program from 
Soulpepper’s acclaimed productions. Beyond providing  
access to Soulpepper’s award-winning programming 
and new employment opportunities, the funding  
will also allow for youth mentorship, artist training 
and outreach events in communities across Ontario.

DruMMonD-DorranCe FaMIly  
artIStIC DeVelopMent FunD
A $1 million gift from Gail Drummond and  
Bob Dorrance supports the Artistic Development of  
the company under the leadership of the two 
Drummond-Dorrance Fellows, Diego Matamoros 
and Alan Dilworth. For the next several years, the  
Drummond-Dorrance Fellows will lead the company  
through an exploration and innovation of Form, 
Process and Influence, by using Content as the very  
foundational sources of Soulpepper’s theatre practices  
with a focus on the Greeks and Shakespeare.  
Each year two international artists will be invited  
to participate in this exploratory process.

WernHaM/WeSt auDIo projeCt 
Richard Wernham and Julia West committed 
$450,000 over 6 years to launch a multi-year project 
to create live-performance audio recordings of plays 
and musical performances with the Soulpepper 
ensemble. Their gift also supports the residency of 
Gregory J. Sinclair, the inaugural Wernham/West 
Director of Audio Programming.

Soulpepper’S $10M CreatIVe CapItal CaMpaIGn

Diego matamoros in rehearsal for the DyBBuK. michelle monteith anD alan DilWorth in rehearsal for euryDice. photos: nathan Kelly.
a very soulpepper christmas ensemBle. photo: cylla von tieDemann.
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IntroDuCInG:  
tHe artIStIC DIreCtor’S CIrCle 
The Artistic Director’s Circle makes up Soulpepper’s 
most engaged collective of visionary philanthropists, 
enabling transformational initiatives, and championing  
the company’s vision to build a National Civic Theatre.  
Since the inception of the Artistic Director’s Circle 
in February 2015 the following donors have made 
a $100,000 commitment to Soulpepper’s Creative 
Capital Campaign:

 • Marilyn & Charles Baillie
• Diane Blake & Stephen Smith
• Sonja & Michael Koerner
• Sheena Macdonald & Phil Schmitt
• Vanessa Morgan & Steve Wolf
• Gretchen & Donald Ross
• Paul & Jan Sabourin
• Kathleen & Bill Troost
• Nicholas M. Walker – BWi
• Eric Wetlaufer
• 1 anonymous friend of Soulpepper

GIFtS tHat tranSForM

lorenzo savoini anD ravi Jain.
photo: nathan Kelly.

tHe baIllIe artIStIC FelloWSHIp 
In 2008 Marilyn and Charles Baillie generously 
donated $1 million to establish the Baillie Artistic 
Fellowship, an endowment in support of Soulpepper. 
The role of the Baillie Fellow at Soulpepper is to  
fuel and maintain Soulpepper’s pursuit of excellence  
by providing residencies for artistic teachers of  
international caliber.

In the years since the establishment of this fund  
we have been honoured to have Daniel Brooks, 
László Marton, Leah Cherniak, and currently 
Resident Artist Ravi Jain work with us. Ravi is  
a multi-award-winning artist known for making 
politically bold and accessible work. As founding 

Artistic Director of Why Not Theatre his work has 
toured around the world, and locally the company 
is synonymous with community building through 
innovative producing models.

As the Baillie Artistic Fellow, I will be spearheading  
 “the training room”; a space to build community  
through artistic training and conversations. An artist’s 
life can be very lonely, its difficult to practice your art 
without the funds to create a project.  The training room 
will be a range of classes provided to the community 
taught by local, national and international artists in 
order to be a space for artistic conversations. 
- ravi Jain
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Soulpepper boarD oF DIreCtorS*

DeboraH barrett (VICe CHaIr)
Vice President
Woodbridge Company Ltd.

rob brouWer
Canadian Managing Partner
KPMG

ajay CHaDHa
CFO
Lifemark Health Corp.

CaSey CHISICk
Partner
Cassels Brock LLP

SHaWn Cooper (CHaIr)
Managing Director & Regional Leader 
Latin America/Canada
Russell Reynolds Associates

j-F CourVIlle
EVP & Chief Operating Officer
RBC Wealth Management

DenISe Donlon
Corporate Director

DaVID FleCk (VICe CHaIr)
Partner & SVP
Delaney Capital Management

roGer GarlanD (CHaIr eMerItuS)
Corporate Director

raj kotHarI
Managing Partner GTA, Canadian 
National Asset & Wealth Management 
Leader and Global Asset Management 
Leader
PricewaterhouseCoopers

SHeena MaCDonalD
Chief Operating Officer
Canadian Film Centre

robert MaSon
Partner
Norton Rose Fulbright Canada LLP

nanCy MCCaIn
Corporate Director

peter MIller
Head of Equity
BMO Capital Markets’ Equity

VaneSSa MorGan
President & CEO
Morgan Meighen & Associates

jaCkIe MoSS
Corporate Director 

tIM MurpHy
Partner & Executive Committee Member
McMillan LLP

joe natale
Corporate Director 

DonalD roSS
Chairman
Leede Jones Gable Inc.

DaVID SCultHorpe
CEO
Heart & Stroke Foundation of Canada

eleanor SHen
Corporate Director

MICHael VuketS
Founding Partner
Michael Vukets & Associates

paul r. WeISS
Corporate Director

erIC WetlauFer
Senior Managing Director & Global 
Head of Public Market Investments
Canada Pension Plan Investment Board

*effective DecemBer 31, 2015
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FounDInG, reSIDent & aCaDeMy artIStS

FounDInG artIStS:
Martha Burns

Susan Coyne

Ted Dykstra

Michael Hanrahan

Stuart Hughes

Diana Leblanc

Diego Matamoros

Nancy Palk

Albert Schultz

Robyn Stevan

William Webster

Joseph Ziegler

4tH aCaDeMy (2013 - 2015):
Erin Brandenburg – Directing

Frank Cox-O’Connell – Acting/Directing

Mikaela Davies – Acting

Anahita Dehbonehie – Design

Shannon Lea Doyle – Design

Peter Fernandes – Acting

Katherine Gauthier – Acting

Hailey Gillis – Acting

Gordon Hecht – Acting

Richard Lam – Acting /Music

Anthony MacMahon – Playwriting

Thomas McKechnie – Playwriting

Oyin Oladejo – Acting

Colin Palangio – Acting

Kelly Read – Producing

Jordana Weiss – Stage Management

2015 reSIDent artIStS:
Colleen Allen

Tom Allen

Derek Boyes

Daniel Brooks

Leah Cherniak*

Ins Choi*

Oliver Dennis

Alan Dilworth*
(DrummonD-Dorrance felloW)

Raquel Duffy

Stuart Hughes*

Ravi Jain
(Ballie felloW)

Courtney Ch’ng Lancaster*

Dennis Lee

Ken MacKenzie 

Diego Matamoros*
(DrummonD-Dorrance felloW)

Kelly McEvenue

Gregory Oh

Gregory Prest*

Jackie Richardson

Mike Ross* 
(slaight family Director of music)

Lorenzo Savoini* 
(young family Director of Design)

Gregory J. Sinclair
(Wernham/West Director of auDio programming)

Guillermo Verdecchia

William Webster*

Paula Wing

* artistic Director’s caBinet:soulpepper’s artistic Director’s caBinet is compriseD of ten artists Who, along With the artistic Director anD executive Director,  
are responsiBle for the Determination of soulpepper’s mission, goals, memBership, repertoire, anD training initiatives.
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2016 StaFF lIStInG

Soulpepper aDMInIStratIon
DIreCtorS 

Albert Schultz
Artistic Director
Leslie Lester
Executive Director
Paul Harding
Director of Finance
Mary Koutsoubos 
Director of Development:  
Major Gifts + Special Campaigns
Brad Lepp 
Director of Communications
Laura McLeod
Senior Producer
LJ Savage
Director of Production 
Teri Worthington Coombs
Director of Development
Sarah Farrell
General Counsel + Director of HR

artIStIC aDMInIStratIon

Chris Scholey 
Producer
Lisa Li
Associate Producer
Kanika Ambrose
Administrative Coordinator
Samantha Semczyszyn
Events & Engagement Coordinator 
Amy Hunter 
Administrator & Interim Executive Assistant  
to the Artistic Director

DeVelopMent

Mimosa Kabir
Development Manager
Paige Phillips
Development Officer
Maki Ishida
Development Coordinator

CoMMunICatIonS

Katie Saunoris
Publicist
Peter Harte
Marketing Manager 
Jacob Robert Whibley
Graphic Designer 
Daniel Malavasi 
Digital Content Coordinator
Ella Batten
Marketing Coordinator

FInanCe

Maria Larina
Finance Manager
Kesily Li
Accounting Supervisor
Fang Tian
Accounting Coordinator
Rachel Shen
Payroll Coordinator

CoMMunIty

Molly Gardner
Manager of Community Programming
Fiona Suliman
Coordinator of Community Programming

proDuCtIon

Greg Poulin 
Production Manager
Mike Ledermueller 
Technical Director
Andrew Leeke
Associate Technical Director
Evan Bonnah-Hawkes
Assistant Technical Director
Corey MacVicer  
Assistant Technical Director
Lisa Nighswander
Head of Properties
Paul Boddum
Head Scenic Artist

Andy DeVries
Head Carpenter
Sarah Noyes 
Head of Wardrobe
Erika Connor
Lead Wardrobe Coordinator

aCaDeMy FaCulty

Albert Schultz 
Artistic Director
Leah Cherniak 
Baillie Artistic Fellow 
Associate Director
Daniel Brooks  
Alan Dilworth
Drummond-Dorrance Fellow
Leslie Lester
László Marton 
Diego Matamoros 
Drummond-Dorrance Fellow
Kelly McEvenue 
Laura McLeod
Mike Ross  
Slaight Family Director of Music 
Lorenzo Savoini
Head of Design +  
Young Family Director of Design 
Guillermo Verdecchia

2016 IlluStratorS

Gracia Lam

2016 SeaSon pHotoGrapHer
Cylla von Tiedemann

younG Centre aDMInIStratIon
patron anD operatIonS SerVICeS

Tal Hebdon
Senior Manager Of Patron  
+ Operations Services
Laura Bonang
Assistant Patron Services Manager
Shaunna Miller
Café Kitchen Supervisor
Alexander Plouffe
Senior Patron Services Representative

I.t.

Fernando Arriola
I.T. Manager
Niklass Stanko
I.T. Systems Analyst

buIlDInG operatIonS

Kevin O’Connor
Building Operations Manager
Oscar Pessole
Building Operator
Patricia Sung, Jerrome Talosig
Concierges

teCHnICIanS

Megan Burns, Melisa Grandovec,  
Alex Maitland 
House Technicians
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The following pages acknowledge 
the community of people  

who provide invaluable support to the  
company and make possible Soulpepper’s  
work on-stage and in our community.
 
This list reflects total annual giving  
of $3,600,000, including contributions 
to our special events and all private 
sector campaigns during the 2015 season.  
We extend our deepest gratitude to 
those listed here and our Soulpepper 
Supporters who cannot be listed due to 
space limitations.

Corporate & FounDatIon SupporterS
$125,000+
Hal Jackman Foundation
Scotiabank Group
TELUS
Michael & Karen Vukets  
   Family Foundation

$75,000-$124,999
BMO Financial Group
CIBC
The Catherine  
   & Maxwell Meighen Foundation 
The Michael Young  
   Family Foundation
RBC Foundation
Sun Life Financial
TD Bank Group 

$25,000-$74,999
MacDougall, MacDougall & MacTier
Polar Asset Management Partners
TD Securities Underwriting Hope 

$10,000-$24,999
J.P. Bickell Foundation
Chawkers Foundation
The Delaney Family Foundation
Great-West Life, London Life  
   & Canada Life
The Joan & Clifford Hatch Foundation
KPMG
Middlefield Resource Funds
Morgan Meighen & Associates
Pitblado Family Foundation

$5,000-$9,999
The Bennett Family Foundation
The Browning Watt Foundation
The Frum Foundation
Glenn Davis Foundation
The Harris-Taylor Family Foundation
The William  
   & Nona Heaslip Foundation
The Norman  
   & Margaret Jewison Foundation
The Henry White Kinnear Foundation
The McLean Foundation
Morneau Shepell
Norton Rose Fulbright
Pricewaterhouse Coopers
Russell Reynolds & Associates
The Woodbridge Company

up to $4,999
Aon Risk Solutions
Benefaction Foundation
Butterfield Family Foundation
Duboc Family Foundation  
   at the Toronto Foundation 
IBM Canada Ltd
Jackman Foundation
Jarvis & Associates
Nixon Charitable Foundation
Carol & Morton Rapp Foundation
Judith Teller Foundation
2 anonymous friends of Soulpepper

MeDIa anD In-kInD Support
Classical 96.3 FM & AM 740
The Globe and Mail
Henry of Pelham  
   Family Estate Winery
Jazz FM 91
Mill Street Brew Pub
NOW Magazine
Robert Lowrey’s Piano Experts
Walrus Magazine

Soulpepper at play 2015 
leaD sponsor:

Telus
Dining room sponsors: 

Michael Vukets and Associates
Morgan Meighen & Associates
Norton Rose Fulbright
RBC

artist sponsor: 

Morneau Shepell
taBle host: 

Bell
BMO Nesbitt Burns
Cadillac Fairview
Delaney Capital Management
Deloitte
Ewing Morris
Kevin & Roger Garland
Gluskin Sheff
Invesco
KPMG
Nancy McCain & Bill Morneau
McMillan LLP
Joe Natale & Melisa Martin
Osler Hoskin & Harcourt 
Donald and Gretchen Ross
Russell Reynolds Associates
Eleanor and Francis Shen
TD Securities
Thunderbird
Torstar
Vision 7 Communications
Eric Wetlaufer
The Woodbridge Corporation 
ticKets anD Donations

Marilyn and Charles Baillie
Casey Chisick & Sophie Milman
Denise Donlon
IATSE Local 58
PricewaterhouseCoopers
Sheena Macdonald & Phil Schmitt
Jackie Moss

 2015 Soulpepper SupporterS

 * Donors Who have given to soulpepper for 10+ consecutive years † soulpepper staff Donors
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Ann & Saar Pikar
David & Patricia Sculthorpe
soulpepper- culturelinK neW canaDians 
Welcome program supporters

Jacqui Allard
Deb Barrett
David Binet
Nigel Branker
Joe Broido
Karyn Brooks
Craig Campbell
Casey Chisick & Sophie Milman
Ins Choi
Shawn Cooper
Carl Cosack
J-F Courville
Elizabeth Dalzell
Gillian and Jack Diamond
Brenda & Wilf Dinnick
Victor & Maureen Dodig
Kevin & Lisa Dougherty
Gail Drummond & Robert Dorrance
Sandra Faire & Ivan Fecan
David & Yvonne Fleck
David Fuller
Roger & Kevin Garland
Robbie Grossman
Andrew Horberry & Paul Harding
Robert Johnstone
Christy & Riley Keast
Zaneta Laurence
Tess Lofsky
Sheena Macdonald & Phil Schmitt
Robert & Margaret MacLellan
Nancy McCain & Bill Morneau

Sandy McIntosh
Murray McLauchlan
Vanessa Morgan & Steve Wolf
Fady Nakhla
John Newediuk
Lawrence Pentland
Lynda & Jonas Prince
David Reeve
Francis & Eleanor Shen
Jay Smith
Jennifer Stranzl
Alan Torrie
Craig Webster
Victoria Webster and Gabe Gonda
Paul & Carolyn Weiss
Kevin White
The Woodbridge Corporation
Teri Worthington Coombs
in-KinD support:

Eska
Henry of Pelham
Mill St. Brewery

InDIVIDual GIVInG:

artIStIC DIreCtor’S CIrCle,  
Soul CIrCle Mentor,  
anD SpeCIal projeCtS
$20,000+ 
Marilyn & Charles Baillie*
Diane Blake & Stephen Smith
Gail Drummond & Bob Dorrance*
Kevin & Roger Garland*
Rosamond Ivey & John Macfarlane*
Sonja & Michael Koerner*

Sheena Macdonald & Phil Schmitt*
Sandra Martin
Vanessa Morgan & Steve Wolf*
Gretchen & Donald Ross*
Paul & Jan Sabourin*
Eleanor & Francis Shen
Ada Slaight
Gary & Donna Slaight*
Sylvia Soyka*
Philip & Eli Taylor
Kathleen & Bill Troost
Nicholas M. Walker - BWI
Julia West & Richard Wernham*
Eric Wetlaufer
Robin & David Young*

Soul CIrCle
$10,000 – $19,000
Deborah Barrett & Jim Leech
Casey Chisick & Sophie Milman
Shawn S. Cooper*
Beth & Jack Curtin
David & Yvonne Fleck*
Margaret & Jim Fleck
Ira Gluskin  
   & Maxine Granovsky Gluskin
Krystyne & Scott Griffin
Urban & Lucille Joseph
David Livingston & Anne Grittani*
Rob & Margaret MacLellan*
Maureen Marshall & Jonathan Broer
Nadir & Shabin Mohamed
Cathal & Bridget O’Connor
John & Cathy Phillips
Sandra & Jim Pitblado*

Sarah Scott & David Powell*
Karrin Powys-Lybbe  
   & Chris von Boetticher
David Roffey & Karen Walsh*
Richard Rooney & Laura Dinner
Barrie D. Rose & Family
Anne & Sandy Sanderson
Gerald & Marion Soloway
Jack Tomik & Elizabeth Dalzell
Paul & Carolyn Weiss*
Sally Wright*
Janet & Bill Young*

Heart & Soul Club 
$5,000 – $9,999
Paul Brehl & Ann Lawson*
Susan & Hans Brenninkmeyer
Rob & Teresa Brouwer
Leslie Dan
Sandra & Leo DelZotto
Maureen & Victor Dodig*
Denise Donlon
Ann Elliott
Penny Fine & Hugh Furneaux
Megan & Glenn Gibson
Edmund Ho & Daniella Dimitrov
Greg Kiessling & Pam Isaak
Raj & Shaila Kothari
Dana Lafarga
Joan & Jerry Lozinski
Gerald Lunz*  
Nancy McCain & Bill Morneau
Danny McCarthy  
   & Colleen Moorehead*
Rick Mercer*      

 * Donors Who have given to soulpepper for 10+ consecutive years † soulpepper staff Donors

 2015 Soulpepper SupporterS
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Jacqueline Moss
Tim Murphy
Joe Natale & Melissa Martin
Thomas & Irma Payne
Jan Rush
Albert Schultz†

Helen Sinclair & Paul Cantor
Mark & Bettie Tullis
John Warwick & Barbara Palk*

CurtaIn Club
$2,500 – $4,999
Reg Bronskill & Helen Findlay*
Fran & David Brown*
Rena & Michael Buckstein
Layla & Ajay Chadha
Don & Sue Comish
Peter & Deborah Doyle
Heather Dryden & Peter Miller
Rev’d Dr. Brian D. Freeland*
Drs. Heather Gilley & Peter Singer
Eve & Crawford Gordon
Catherine & William Graham*
Doug & Ruth Grant
Barry E Green
Doug Guzman
Shira Hart
Paul Harding† & Andrew Horberry
Hans Kluge*
Michael Landauer
Donald & Lorraine Loeb
Sarah & David Macdonald
Sally & Robert Mansbridge
Jill & Geoff Matus*
David & Sheila McCracken

Richard Newland
Elisa Nuyten & David Dime
Gordon & Elaine Pitts
Carl & Francyne Steiss
Leslie & John Tuer
Halina & Kurt von dem Hagen
Rick & Virginia Walker
Lesley Wiesenfeld*
1 Anonymous Friend of Soulpepper

beneFaCtor 
$1,000 – $2,499
Walter M. & Lisa Balfour Bowen
Richard J. Balfour*
Carol A. Beaven*
Wesley & Lucia Begg*
David & Patti Bragg*
Margaret & Derek Brown
Jim Byrd & Carol Bagg
Arnie & Penny Cader
Diane & Tyler Cook
J-F Courville
John & Ruth Crow*
Honor & Michael de Pencier*
Kathy & George Dembroski*
Linda & Steven Diener*
Bill Douglas
Peter Giacomelli & Chanda Carr
Friends of Soulpepper
Merrilee & Doug Evans
M Fainer
Brian & Pat Flood
Jean & Les Gagnon
Sari & Ronald Goldenberg
Paul & AnneMarie Halliday

Wanda Ho & Tom Pladsen
Miriam Kagan
Barbara & Michael Keilhauer
Mary† & Spiro Koutsoubos 
Ellen Roland & Philip Lind
Anthony Lisanti
Eric & Andrea Maldoff
Linda Martin
Robert K Mason
Micheline McKay & Richard Comparey
Elaine Kierans & Shawn McReynolds
Sheldon & Jo Meingarten
Mary Mogford & Tom Campbell
Kit & Barbara Moore*
Paul & Janet Morrison
Mary Jane Mossman & Brian Bucknall*
Brian O’Leary*
R.Ostrower*
Wanda Plachta
Anna Porter*
Scott Reid & Sayla Nordin
Lionel & Carol Schipper
David & Patricia Sculthorpe*
Rosanna Stefani*
Heather & Richard Thomson
Greg & Nicky Uchiyama
Tony & Mary van Straubenzee
Annette Verschuren & Stan Shibinsky*
Kevin Coombs  
   & Teri Worthington Coombs†

4 Anonymous Friends of Soulpepper

FrIenD 
$500 – $999
Michael Barnstijn & Louise 
MacCallum
Karen & Thomas Bell
Elspeth Bowler
Peter Jewett & Robin Campbell
Donald Clarke
Claudia Krawchuk
Dudley Cordell
Ralph Cunningham
Mark & Rita Daniel
Lydia Danylciw
Bruce & Donna Deans
Dougal Dunning
Shari & John Ezyk
Bill & Rosemary Fillmore
Russell & Carol Finch*
Ken Gingerich*
Andrew & Aviva Goldenberg
Gillian & Ron Graham*
Mike Grey
Susan & Gregory Guichon
Brenda Hamer*
Scott & Ellen Hand
Doreen Hawkinson
Edward A. & Jane V. Heinemann*
Lawrence & Beatrice Herman
Donalda & David Hilton*
Richard & Ellen Hoffmann
Donald Hughes
Marcia & Paul Kavanagh
Laura & Sigitas Keras
Jean Kitchen
Lorraine Lamoureux

 * Donors Who have given to soulpepper for 10+ consecutive years † soulpepper staff Donors
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 2015 Soulpepper SupporterS

Spencer Lanthier & Diana Bennett
Leon & Anita Lapidus
Mark Lautens & Julia Audet
John B. Lawson*
Pat Lenz
Peter Lukasiewicz  
   & Kathy MacDonald
Ian & Dorothy MacDonald*
Bartlett H MacDougall
Mary MacKay MacMillan
Veronica Maidman
John & Susan Maynard
Deborah & Martin McKneally*
Adrian Mitchell
Susan Moellers
Ed Nowina
Emile Oliana & Alvin Iu*
Michael Onions
James W. O’Reilly
Catharine Pickett*
Nina & Terry Picton*
Carola Koitz & Stephen Provencher
Ellen Richardson & Bruce Little
Robin Cardozo & Jeff Richardson
Lorenzo Savoini†

Henry Schultz & Jennifer Pepall
Henderson Scott & Cairine Caldwell*
Nicholas & Jane Seed
Sheila & Edward Sharp
Ivor & Renee Simmons*
Robert E. Simpson
Faida Smale
Marianne Teminski
Mrs. John A. Tory
Don DeBoer & Brent Vickar

Mr. & Mrs. Rick Walker
T & G Weaver
Peter Webb & Joan York*
Henry Dinsdale & Diane Wherrett
Jack Wilkie & Audley Kong*

MeMber 
$150 – $499
Lynn & David Abernethy
Linda Sage Alexander
Faizal Ali, Susan Beaver,  
   Aisha Ali & Andalah Ali
Carolyn & Denis Bailey
James Baillie
Peggy Baker
Sharon Baker & Jeffrey Plener
Paul & Carol Barber
Barbara Barnett*
Gillian & Kenneth Bartlett
Prof. David K. Bernhardt
Ron & Lynn Binding*
Anne Biringer*
Erika Biro
Bill & Terry Bisset
Netanis Boger
Mary Ann Borden
Patricia Boyle*
Theresa M Boyle*
Martha Breithaupt
Alina & Allen Brisbin
Mary Britnell*
Arden & Bill Broadhurst
David & Marion Brown*
Ron & Mary Brown
Graham Brunke

Barbara Brunsden
Timothy Bunting & Milena Gregoris
Barbara & John Burbidge*
Chris Byrne & Anda Whiting
Helena Bzonkova
Gordon & Patricia Cameron
Jamie Cameron & Christopher Bredt
Douglas & Doreen Campbell
Lorraine Cane
Jane Carnwath
Pam & Lee Carpenter
Brian & Ellen Carr
Robert Blair Carson
Peter Carver
Lucia Cascioli
Karen Cheah
Mark & Margaret Cheatley*
Alan & Carol Christie
P. Cini & W. Leffler
Patricia Clarke
David Clarry
Joan D. Clayton*
Mintzy Clement & Rafi Skrzydlo
Bernard Cocchiola
Claudia Colas
Eva & Milton Cooper
Catherine Cornell & Declan Lane*
David Craig & Donna Piccinin-Craig
Joan D. Cranston*
Sheila Croft
Bill Crothers
Carol A. Dalgado
Lynda Del Grande
Lawrence & Maureen Dennis
Ferg & Kathy Devins

Pamela & Walter Dew
Michael Disney
Susan Girard & Neil Dobbs
Steven D. Donohoe*
Susan Dowling
Ilze Dreimanis
Jean E. Dryden
Sandra Dudley
Kathleen Dunphy
Dr. Roman & Mary Einhorn*
Dr. Ivan Elkan
Patricia A. Elliot*
Cecil Fennell
The Hon. Lee K Ferrier
Barbara Fingerote*
David & Catharine Finley
Graham & Silke Flint
Carol & Peter Foster
Mary Fox
Ruth Franks
Donna Lynn & Frank Fraser
Mr. & Mrs. Ian Fraser
Annick Freed
Wendy Frew
The Frislevs
Marc Gabel & Joanne Harrop
George Galt & Alyse Frampton
Michie Garland
Dee Gilchrist
Virginia Brisbin & Marshall Goldstein
Drs. Fay Goldstep  
   & George Freedman*
Marcel Gomes
John & Sally Goodings
Susan Goodman

 * Donors Who have given to soulpepper for 10+ consecutive years † soulpepper staff Donors
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Myrna & Irwin Gopnik*
Richard Gotlib & Virginia Kairys
Brenda Graham
Charlotte Graham
R. Grant
Christie & Ian Gray
John Gray
Charles Greiner
Doreen Gryfe*
Brigita & Val Gulens*
A. L. Guthrie*
Anne & William Harker
Mike Harmer
Janet Haynes-Graham
Denise Henderson
Isabel Henniger
Joyce & Grahame Henry*
Vic Hepburn
Peter A. Herrndorf*
Marcia & Edward Hill*
Robert Hodder
April & Norbert Hoeller
Frances & Peter Hogg*
Barry Holt
Dr. Eric Hood
Susan & Richard Horner*
Naomi & Sandy Horodezky*
Susan Houston
Elizabeth Howson  
   & Gregory Marlatt* 
John Hughes
David Humber
Gillian Humphreys
Jill Humphries*
Helen & John Hurd

Thomas Hurka
Melanie Hurley
Averil Jany
Robert Jarvis*
Don & Susan Johnston*
Robert D Johnston
Valerie Jones & Bruce King*
Pasquale Brothers Downtown Lmt.
Howard Kaplan
Connie & Herb Karasik
Shirley Katz
Allan Kazmer
Susan Keen & Craig Smith
Tom & Milou Kelley
Don & Francie Kendal
Charles Ketchabaw
Suzanne Kiraly
Jane Knox & Harvey Beresford
Rona Kosansky
David & Antje Laidler*
Kris Langille & Dr. Peter Collins
Michelle Large
Omeela Latchman
Andreas Laupacis
Anne Layton & Jamie Isbister
V. Leapman
Deborah & Jim Lecuyer
Terry & Nancy Lee
Alexander & Anna Leggatt
David Leith & Jackie Spayne
Brad† & Jana Lepp
Lisa Liani
Mark & Judy Libman
Oliver & Gillian Long
Kenneth & Mary Lund

Marion E. Magee
Mary Lou Maher
E. Malnerich
Mel Manley
W. Matheson
Paul Jones & Rona Maynard
Mic Mayr*
Dorothy McComb
Don McCreary
Kelly McDonald & Greg Sigurdson
Brian McDonough
McDorman Family
Lois & Ken McFarquhar*
Donald & Helen McGillivray
Dr. Janet E. McIntosh*
Julie & Sandy McIntyre
Laura McLeod & Mark Schatzker
Kevin McManus
Laurie McPhail
Laurel McVean
Jill Mercier
Rev. Wallace Metcalf
Gordon Meyer
Erik & Sheila Kearney Miller
Michael Millgate
James Milligan
Frank & Patricia Mills
Judith Mills
Boris Milman
Marg Misener
Phil Moller & Carol McLafferty*
Murray Moore*
Shirley & Mel Morris*
Peter Moss & Phyllis Platt
Steve Munro

Paul Murphy
Madeleine Nevins
Lynda Newmarch
Toshi Oikawa
Brigid O’Reilly
Louisa O’Reilly
Professor Elisabeth Orsten
Susanne Palmer & Wayne Drewry*
Maureen Parry
Katherine Paterson*
M. Jane Phillips
Sheila Phillips
Stephen Phillips
Margaret Planck
Christina Poddubiuk  
   & Scott McKowen
Brenda Putre
Barbara & David Quinlan*
Marsha & Jed Rabinovitch
Margrit & Tony Rahilly
Dr. Mark J. Rapoport
C & B Rasmussen
David & Judy Rennie
Keren Rice
Christine & John Richards
Don & Betty Richmond
Joan Ridout
Clara Robert
Rosemary Robertson
Dmitri & Vera Rubisov
Carol Rudkin
Suzanne Rutherford
Dick & Joan Sadleir
Gabriel Safdie
Harriet Sakuma
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Dr. John & Elfi Salvendy*
Sharon Cookie Sandler
Robert & Kathleen Saunders
Ann Savege
Roger Savory*
Cornelia Schuh & Michiel Horn*
Valerie Schweitzer & Chris Reed
Paul Scott
Daniel Shapiro
Greg Sharp
A.K. Sigurjonsson
Mavis Simons
Janice Simpson & Adrian Horwood
Laurie Sims
Larry Smith & Geri Kozorys-Smith
Dr. Harley Smyth  
   & Carolyn McIntire Smyth
Michele & David Spencer
Julia Stavreff & John Pauksens
Richard & Mary Jane Stephenson
Amanda Stewart
Patricia & David Stone*
Andrew J. Szonyi
Stan Talesnick & Brenda Wilson
Almos Tassonyi & Maureen Simpson
Deanne Taylor & Michael 
Hollingsworth
Lesley Ciarula Taylor
Michael Than
Jan & Ken Thompson
Julia & Kevin Thomson
Doug & Gail Todgham
Margaret Ruth Trott
Deborah Trouten
Sandra Upjohn*

Stephen Uzielli & Robin Siegerman
John & Penny Van Esterik
Sandra Shaul
Donnaleen & Peter Vlossak
Walter Vogl
Bill Waite*
Lenore Walters
Gordon Warme*
Martin R. Wasserman
Ruth Watts-Gransden
Gordon Waugh
Dr. Douglas & Mrs. Pamela Weir
Joan & Robert Weppler
Virginia Wesson
Laurie White*
Anna Whitley & Fred Blair*
Christina & Wendell Wigle*
Corinne Wilks
David Wilmot*
Ian, Mackenzie, and Sophia
Doreen Millman-Wilson & Richard 
Wilson
James Wooden
Patty Yeomans
Morden Yolles*
A.G.Yorke
Margaret Zeidler
19 Anonymous Friends of Soulpepper

trIbute GIFtS
Gifts in honour of: 
David Powell
Gift in honour of: 
Deb Barrett & Jim Leech,  
from Harold & Yvonne

Gift in honour of:  
Jim Babcock from Jane & Bob Clapp
Gifts in memory of:  
Rosario de Wit- Farro
Gift in memory of:  
Stan Bradley from Kirk Bradley

Soulpepper leGaCy CIrCle
The following people have generously 
arranged planned gifts to Soulpepper:

Roger Garland
Ken Gingerich & Michael Oakes
Eve & Crawford Gordon
Shira Hart
Jenny Tan
Estate of Henrietta S. Thomas
2 Anonymous friends of Soulpepper

top WoMen
Shelley Ambrose
Deborah Barrett
Janet Beed
Linda L. Bertoldi
Sheila Block
Helen Burstyn
Martha Butterfield
Denise Carpenter
Susan Dalley
Elizabeth Dalzell
Cheryl Davidson
Denise Donlon (Co-Chair)
Gail Drummond
Female Directors of Soulpepper
Yvonne Fleck
Susan Friedman

Shurla Gittens
Gillian Howard
Trisha Jackson
Elaine Kierans
Dana Lafarga
Maria Larina (Honorary Top Woman)
Tracey McGillivray Laurence
Sheena Macdonald
Mary Lou Maher
Sandra Martin
Kim Marshall
Nancy McCain
Trina McQueen
Marcia Moffat
Vanessa Morgan (Co-Chair)
Jacqueline Moss
Margaret O’Sullivan
Julia Ouellette
Jennifer Pagnutti
Ghazala Parvez
Sandra Pitblado
Linda Plumpton & Krista Hill
Sarah Powell
Karrin Powys-Lybbe
Eleanor Shen
Donna Slaight
Ibolya Smith
Eli Taylor
Halina von dem Hagen
Benita Warmbold
Lesley Wiesenfeld
Janet Yale
1 Anonymous Top Woman

if We have erreD in the spelling, listing or omission of your name, please accept our sincerest apologies anD contact us at 416.203.6264 x.145 or Development@soulpepper.ca  
so We may correct our recorDs for future puBlications. inDiviDuals recognizeD for Donations maDe BetWeen January 1, 2015 to DecemBer 31, 2015.
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Soulpepper GrateFully aCknoWleDGeS tHe Support oF

soulpepper’s creative capitol campaign

government support

An agency of the Government of Ontario.
Un organisme du gouvernement de l’Ontario.

youth acaDemy youth outreach soulpepper acaDemy stageplay anD  
stuDio series
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Soulpepper GrateFully aCknoWleDGeS tHe Support oF

founDation support soulpepper acaDemy

in the schools esl program sponsorrush program sponsor neW WorK  
Development

soulpepper family festival
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Soulpepper GrateFully aCknoWleDGeS tHe Support oF

meDia sponsors

soulpepper on the stage

Women of soulpepper curtain up sponsor


